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BRANSTON CLASSICS > Aside from the classic
CHEESE & PICKLE

OVER HALF sandwich, the top three most
BROWN . .
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of consumers would like

to see a cheese & ‘ IN 5

Branston Pickle

sandwich under MII-I-ENNIAI.S

300 PPV

would like to see a vegan cheese
and Branston Pickle sandwich.

When buying food to go,

TWO THIRDS ' ALMOST
o © © 3 QUARTERS

consumers would be willing to buy
of consumers would buy ‘cheese and biscuits to go’ with a

OVERA

an individual portion of Branston Pickle portion pack.
Branston Pickle to add . OF WOMEN

to their lunch. ’ R _ would like to see a
‘ ~ 7~ cheese & Branston

Pickle salad box.
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Source: Independent consumer insight Toluna February 2020, sample 465 consumers
AKantar | Pickles Total | TOTAL MARKET | Total Time | Total OOH | 52 w/e 15 July 2018 vs Previous Year.
*Independent consumer insight Toluna February 2020, sample 507 consumers.






